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1. Communication with schools, employees, trustees, parents, school councils, volunteers, and community

2. Engagement between the WRDSB and stakeholders/community partners in the Region of Waterloo

3. Ensuring strong engagement of divisions with the WRDSB, our schools and community
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2,329,053 total pageviews

Top pages accessed between 
December 9 and January 25

1. Homepage (712,818 
pageviews) 

2. Confirmed Cases of 
COVID-19 (154,708 
pageviews)

3. Bus Cancellation and School 
Closures (80,788 
pageviews)

https://www.wrdsb.ca/
https://www.wrdsb.ca/our-schools/health-and-wellness/public-health-information/novel-coronavirus-covid-19-information/confirmed-cases-of-covid-19/
https://www.wrdsb.ca/our-schools/health-and-wellness/public-health-information/novel-coronavirus-covid-19-information/confirmed-cases-of-covid-19/
https://www.wrdsb.ca/our-schools/student-transportation/severe-weather/
https://www.wrdsb.ca/our-schools/student-transportation/severe-weather/
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 4,403,726 readers/viewers     266,351 engagements with families
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Media Top Six Clips
Overall media reach for December 11 through January 27 974 Million readers/viewers
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Social Media for School Councils

Why do we use social media?
● To tell our #WeAreWRDSB story
● Build strong relationships with our students, 

staff, families, and communities
● Establish two-way communication and 

maintain transparency
● Celebrate student and staff successes, 

school events and board achievements
● Provide quick, real-time information
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Social Media for School Councils

What social media channels target WRDSB audiences?
Instagram

● Students
Twitter

● Schools
● Other school boards
● Community partners
● Politicians
Facebook

● Parents
● Advocates
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Social Media for School Councils

Instagram is a great place to share not just photos but 
multimedia – from POV commentary shot on your mobile 
device to produced campaign video clips.
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Social Media for School Councils
● If you are going to start a social media account then be prepared to share regularly, 

not just in support of a campaign

● Post what you are comfortable posting

● Be authentic – use your own voice and content

● Be polite – acknowledge source using via or include their handle @eusisdm. 

● Thank people for retweets or following you
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Social Media for School Councils

○ Ensure you have permission before posting images.

○ You are not an official spokesperson of the WRDSB. If you are approached by the media, you must go through proper 
Communications channels.

○ You cannot comment on behalf of the board, unless you have been asked by Communications to comment on a particular 
topic or motion 

○ When posting content, remember the Board and community values. Do not post information that is offensive, inappropriate, 
targets minority groups, or is harmful

https://www.wrdsb.ca/about-the-wrdsb/communications-engagement-department/
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Communications Support
For additional tips and questions, please contact:

Kylie  Penticost at kylie_penticost@wrdsb.ca  or
Eusis Dougan-McKenzie at edouganmckenzie@wrdsb.ca
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